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The Impact of the COVID-19 Pandemic on Agritourism

Wpływ pandemii COVID-19 na agroturystykę

Abstrakt: Autor artykułu przedstawia aktualny temat dotyczący wpływu pandemii COVID-19 
na agroturystykę. W pierwszej części dokonano przeglądu literatury międzynarodowej i polskiej 
w zakresie wpływu pandemii oraz jej skutków w obszarze prowadzonej działalności jaką jest agro-
turystyka. W dalszej części pracy autor przedstawia materiały i metody zastosowane w badaniu. 
Wyniki przeprowadzonych badań wraz z opisami i objaśnieniami zostały rozwinięte w trzeciej 
części artykułu. W ostatniej części pracy przedstawiono wnioski z przeprowadzonych badań po-
twierdzając postawioną tezę. Celem artykułu jest pokazanie wpływu pandemii COVID-19 na obszar 
agroturystyki w pięciu województwach. Zastosowano metodę sondażu diagnostycznego a kwestio-
nariusz został wysłany za pomocą social mediów. Najważniejszą konkluzją jest to, że pandemia 
COVID-19 miała wpływ na agroturystykę powodując zmiany zarówno w kwestii fi nansowej, jak 
i form marketingowych zastosowanych do usprawnienia działania biznesu.
Słowa kluczowe: COVID-19; pandemia; agroturystyka

Abstract: The author of the article presents the current topic regarding the impact of the COVID-19 
pandemic on agritourism. In the fi rst part, the international and Polish literature is reviewed in terms 
of the impact of the pandemic and its consequences in the area of agritourism. In the further part 
of the work, the author presents the materials and methods used in the study. The results of the 
research, along with descriptions and explanations, are developed in the third part of the article. The 
last part of the work presents the conclusions of the research, confi rming the thesis. The aim of the 
article is to show the impact of the COVID-19 pandemic on the agritourism area in fi ve provinces. 
The diagnostic survey method was used and the questionnaire was sent via social media. The most 
important conclusion is that the COVID-19 pandemic had an impact on agritourism, causing changes 
both in the fi nancial issue and in the forms of marketing used to improve business operations.
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INTRODUCTION

The tourism industry have been hit hardest by the current COVID-19 pan-
demic and it has led to a complete stagnation in a multi-billion dollar industry. 
Current research, through literature, led to fi ndings that indicated the following 
aspects in agritourism (Gössling, Scott, Hall 2021; Adom, Alimov, Gouthami 
2021; Chin, Dato Musa 2021; Roman, Grudzień 2021):

– business diversifi cation towards product innovation and agribusiness ex-
pansion to mitigate loss and income from tourism,

– digital transformation such as a tracking app contacts and using the social 
media networks to promote agritourism as low-risk tourism,

– adaptive human resource strategy by encouraging to build community 
capabilities such as upskilling and training local farmers to stimulate new agri-
tourism skills and create more workers ready for the future.

The COVID-19 pandemic and its associated lockdown restrictions on human 
movement have caused a wreck on the global economy with serious post eff ects 
that will take years to repair (Adom, Adu-Mensah, Sekyere 2020; Gössling, 
Scott, Hall 2021). Tourism industries have been hit greatly, with their operations 
thrown in limbo as a result of international, national, regional, and local limita-
tions imposed by governments as a result of the coronavirus pandemic (Gössling, 
Scott, Hall 2021). Agritourism could be a viable means of generating additional 
revenue for rural farmers, many of whom have been impoverished as a result of 
the COVID-19 pandemic and recommending agritourism as a viable domestic 
and sustainable form of tourism in boosting the economies of rural agricultural 
communities (Adom, Alimov, Gouthami 2021). The fear of contracting infectious 
diseases still lingers on the minds of both domestic and international tourists 
(Williams, Baláz 2013).

The development of agritourism in rural agricultural communities is primar-
ily aimed at increasing the economic gains of the farmers. It targets at alleviating 
poverty and boosting rural economies (Wojcieszak et al. 2020; Bhatta, Ohe 2020). 
This is because agritourism creates various employment avenues for many people 
in rural regions, especially, where agritourism is introduced. Privitera (2010), 
Sadowski and Wojcieszak (2019) as well as Zawadka (2019) argue that both 
the young and old in the rural farming communities get the chance of creating 
new businesses using agricultural products and raw materials or by engaging in 
on-site service jobs in agricultural production. Agritourism is a great educational 
tool because it helps visitors to learn both the traditional agricultural production 
and cultural heritage of rural communities through direct experience and direct 
observation (Petromana et al. 2016). Data collected by the GlobalWebIndex 
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(2020) report that despite the global crisis in the tourism industry, over 40% of 
the global population are optimistic that they will travel in the next six months 
in the post-COVID-19 period.

The table below presents an overview of the international and Polish lit-
erature from 2020–2022 in which problems of the impact of the COVID-19 
pandemic on agritourism are undertaken.

While doing researches in agritourism farms, Chin and Dato Musa (2021) 
presented the following conclusions:

– temperature checks at entrances and exits,
– limiting the number of visitors from small to medium groups only,
– adherence to social distancing measures,
– using contact tracing app to reduce health risks,
– management of visits at designated time slots to prevent negative envi-

ronmental impacts,
– social media platforms used to keep engaging with potential visitors and 

promote positive destination brands.
Agritourism is one of the most important spheres of tourist activity in rural 

areas. Spending holidays on agritourism farms depends on many factors and 
results from a variety of reasons that guide tourists. Recognizing these factors 
during COVID-19 is particularly important as this allows changes that have oc-
curred in this respect to be identifi ed (Zawadka et al. 2022).

The main goal of the work is to present the impact of COVID-19 on agri-
tourism in fi ve diff erent regions in Poland by questioning business owners. The 
subject has been chosen due to current situation of COVID-19 and changes that 
have taken place in the branch.

MATERIALS AND METHODS

For the purpose of article, the following thesis has been created:
1. The COVID-19 pandemic has clearly aff ected agritourism business.
In addition, the following research questions have been posed:
1. What are the causes of the problems that aff ected agritourism branch?
2. Has COVID-19 caused fi nancial losses in the branch?
3. Has agritourism branch applied for government fi nancial help?
4. What marketing has been used by the branch to increase interests of 

agritourism?
5. Have regional attractions helped the branch to increase the interests?
The method is based on the survey research created in googledocs.com. 

It contains 12 questions and it has been directed to agritourism branch. The survey 
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has been sent via social media or by e-mail with the link attached with instruc-
tion and a request to fi ll in the form. Each question had a single-choice option. 
It was directed to the owners of agritourism businesses located in the following 
voivodeships: Lubelskie, Podkarpackie, Podlaskie, Małopolskie, Mazowieckie.

The survey has been sent to 60 agritourism business owners. It was chosen 
based on personal contacts owned by the author of the article. There were received 
40 responses out of 60, which constitutes 66.7%. The survey was developed in 
November 2021. The main goal of the study was to confi rm the trends in agri-
tourism branch caused by the COVID-19 pandemic after researches conducted 
by the author.

RESULTS

The survey has been sent to agritourism business owners. Women consti-
tuted 45% of the respondents, and men – 55%. The respondents were in varied 
age groups. 62.5% of the respondents aged between 18 and 24 years, whereas 
27.5% – between 35 and 50 years. The survey contained the question about the 
level of education of agritourism owners. Only 7.5% of respondents have primary 
school, whereas 65% owners received higher education.

The question regarding the length of running the business can be connected 
with the age of respondents. People who are in the business for a long time con-
stitute 30% of all respondents so almost every third person has the knowledge 
and management skills to be on the market. Half of the respondents have been 
on the market for up to 1 year.

Fig. 1. The length of running business [in %, N = 60] (author’s own study)

The main cause of the problems for business owners is the COVID-19 
pandemic. Such an answer was provided by almost 60% of the respondents. 
The second reason given by business owners refers to a lack of tourist (25% of 
responses). Personal problems is the third reason.
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Due to the COVID-19 pandemic, the respondents indicated fi nancial losses. 
93% of all business owners felt fi nancial losses. Almost 8% did not report them.

Fig. 2. Causes of the problems in agritourism during the COVID-19 pandemic [in %, N = 60] (au-
thor’s own study)

Fig. 3. Financial losses of agrotourism owners during the COVID-19 pandemic [in %, N = 60] (au-
thor’s own study)

Agritourism owners did not apply or did not receive government fi nancial 
support during the COVID-19 pandemic. Only almost 18% of the respondents 
applied for the government fi nancial support. This could be caused by a lack of 
registered business activity or limited fi nancial sources provided by government. 
Due to the COVID-19 pandemic, almost half of the agritourism businesses con-
sidered to change either the profi le of the business or the form of employment. 
This has been caused by a lack of customers and a lack of business income. 
What remains positive is the fact that more than half did not intend to make 
any changes in business.

The agritourism branch decided to use diff erent types of marketing tools 
during the COVID-19 pandemic. Almost 63% decided do use social media tools 
like Facebook, Instagram and YouTube to promote their business. Almost 18% 
decided to use word-of-mouth practice by sharing opinion about products, busi-
ness and services provided by agritourism owners. The same percentage decided 
to visit a tourist fair in a stationary or online form and placed advertisements in 
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local newspapers, radio, TV, etc. 10% of the respondents decided to visit a fair 
during the COVID-19 pandemic via the Internet.

Fig. 4. Type of marketing used to promote during COVID-19 [in %, N = 60] (author’s own study)

Using marketing helped in 80% of cases to increase interests and attract 
customers. The advantage of agritourism is regional attractiveness and using it to 
promote and increase the interest of potential customers. Almost 88% of the re-
spondents declared that regional attractions helped them to attract potential visitors.

The thesis put forward at the beginning of the article was confi rmed based 
on small and limited research trials and can only be an overview of global trends 
but not always overlapping with them.

DISCUSSION AND CONCLUSIONS

The global spread of the COVID-19 pandemic caused a deep crisis due 
to the strict preventive measures taken by national governments, causing an 
immediate economic downturn and, consequently, a severe collapse of tourism 
demand (Zawadka et al. 2022). Almost 58% of the respondents declared that the 
main cause of the problems in agritourism was COVID-19.

In times of the pandemic crisis, the profi tability of running a tourism busi-
ness is signifi cant to any owner. If running an agritourism farm is not profi table, 
the owner may decide to close his business, which is often the case in the times 
of the COVID-19 pandemic (Oppermann 1996). In the researches, 15% of the 
respondents closed their businesses and 77% of interviewed had serious fi nan-
cial problems caused by COVID-19. A common pattern of tourism revenue loss 
caused by the decline of international tourist arrivals has also been discovered, 
which suggests that global tourism economy is still fragile against the pandemic 
(Chin, Dato Musa 2021).

The high amount of social media users can be a major advantage for the 
agritourism farms because it allows their promotion eff orts to reach a larger 
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audience, thus, increasing the effi  cacy of Instagram as a marketing tool during 
the pandemic (Chin, Dato Musa 2021). Almost 63% of survey respondents used 
social media as the main source of promoting their businesses. Many tourist 
service providers are likely to disappear (Vaishar, Šťastná 2020). 48% of survey 
respondents consider changing either the type of business or employment.

Based on the conducted survey, the following conclusions have been reached:
– about 60% of the respondents said that COVID-19 caused some problems 

in the business,
– 40% of the respondents have achieved high fi nancial losses,
– only around 18% of the respondents have benefi ted from fi nancial support 

provided by government and local authorities,
– about half of the respondents assume a change in the business profi le,
– 63% of the respondents use or used social media in marketing,
– 80% of the respondents have received more interest after using market-

ing tools,
– almost 90% of the respondents declared the regional attractions helped 

to promote the business on the market.
The study has its limitations, namely limited access to the owners of ag-

ritourism farms. Based on the information provided, only some facts regarding 
to the COVID-19 pandemic could be pointed out. Given that the COVID-19 
pandemic is still ongoing, further research in this matter should be carried out 
to learn about the upcoming trends in agritourism.
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