
A N N A L E S

ABSTRACT

Key words: 



-

-

-



 

-

-

 
 



-



-

-

 

-

 

 



-

-
 

-

-

-

 



 –
 –

 – -

 –
 –
 –
 –

 –
 –
 –

-



 

Time spent on listening

Serie 2
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Decision-making:
Who chooses the radio station? COLLECTIVE

(co-workers and customers,
without me) (1%)

COLLECTIVE
(me, co-workers
and customers) (3%)

INDIVIDUAL
Employer's 
choice (6%)

INDIVIDUAL
My own choice (49%)

COLLECTIVE
(me and co-workers) (39%)

INDIVIDUAL
Customers' 
decision (2%)
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Radio programme elements estimation
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